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Hidden Web Tags 

But whe  page load time improves, 
so does customer experie ce 

There’s a direct correlat ion between page load t imes 

and revenues. When pages respond slowly, customers 

leave, f i l l ing their online carts elsewhere. First- and 

third-party web tags, created through martech tools 

yet hidden throughout your site, are a primary culprit . 
Finding and el iminating unwanted web tags r ids your 
site of a primary source of page latency, for a direct 
boost in revenues. 

if it takes more than 
3 seconds to load 
- Google 

Squeeze the hidden web tags out of your website 
and more performance into it. 

that pinpoints potentially dangerous tags 
on your website 


