WEBSITE LOCALIZATION - Why, What and How

Brought to you by CrownPeak, providers of web content management services

WHY LOCALIZE:

People want to interact in their own language. They relate to images that are culturally relevant.
The result is improved business performance.
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WHATTO LOCALIZE:

Language is necessary but not sufficient.

WHICH OF THE FOLLOWING WHAT AND WHERE TO TEST
BEST DESCRIBES THE CONTENT OF .

YOUR INTERNATIONAL WEBSITE

WHATTO TEST

Headlines

Messages

Offers (discounts, free, exclusive)

Client testimonials, success stories

Event registration

Different assets (webinars, e-books, white papers, videos,
case studies)

Quotes, evaluations, assessments

WHERE TO TEST

Home page

Facebook page

Tweets

Landing Pages

Inside assets (like e-books, white papers, videos)
Customer Login Screen

Blog posts and sidebars

Slideshows

DONT FORGET THE URL

WWW.yourcompa ny.com/spanish
Standardized web content and marketing message

for all countries with little local adoption or cultural consideration :
I Standardized web content and marketing message WWWyOUFComPanyC0m/€Span0|

for all countries with some local adoption or cultural consideration :
[l Localized web content addressing the needs and cultural : B E I I E R
considerations of the relevant countries :

www.yourcompany.com/es-ES

GREAT!

WHEN TO LOCALIZE:

Localization matters more with complex or more considered purchases.

LOCALIZATION MATTERS MORE

WITH COMPLEX OR EXPENSIVE
PURCHASES. *
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PERSONAL CARE AND HOUSEHOLD PRODUCTS COMMODITIES LIKE MEDIA AND CONSUMABLES
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IT ALSO MATTER S WHEN LOOKING
AT MARKETING CHANNELS. *

Pl Brazil (11%)
China (5%)
South Korea (5%)

How do you prefer to
receive product and
promotional information?

South Korea (13%) f§ Australia (33%)

Japan (12%) Canada (32%)

China (9%) Germany (31%)
US (30%)

CrownPeak.

WWW.CROWNPEAK.COM SHARETHIS!

*Global Online Shopping Survey, Pitney Bowes, October 2010
+ Can't Read, Won't Buy: Why Language Matters on Global Websites, Donald A. DePalma, Benjamin B. Sargent, and Renato S. Beninatto, September 2006
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