
Standardized web content and marketing message 
for all countries with little local adoption or cultural consideration 

Standardized web content and marketing message 
for all countries with some local adoption or cultural consideration 

Localized web content addressing the needs and cultural 
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WEBSITE LOCALIZATION - Why, What and How 
Brought to you by CrownPeak, providers of web content management services 

WHY LOCALIZE: 
People want to interact in their own language. They relate to images that are culturally relevant. 
The result is improved business performance. 

HOW IMPORTANT IS LOCALIZATION 
TO ACHIEVING HIGHER REVENUES 
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THE WORLD IS BIG AND GETTING BIGGER. 
ARE YOU GETTING YOUR FAIR SHARE? + 

JAPAN 
127M 
JAPANESE 
GDP US $4T 

RUSSIA 
143M 

RUSSIAN 
GDP US $1.6T 

GERMANY 
82M 

GERMAN 
GDP US $2.5T 

SPAIN 
61M 

SPANISH 
GDP US $1T 

TURKEY 
70M 
TURKISH 
GDP US $572B 

CHINA 
1.3B 
CHINESE 
GDP US $1.5T 

FRANCE 
61M 

FRENCH 
GDP US $1.8T 

BRAZIL 
188M 

PORTUGUESE 
GDP US $1.5T 

+ 

52.4 OF PEOPLE 
WILL BUY ONLY IF 
INFORMATION IS % IN THEIR OWN 
LANGUAGE 

WHEN IT COMES 85.3 TO BUYING 
FINANCIAL SERVICES 

& INSURANCE THE % 
NUMBER JUMPS TO 

WHAT TO LOCALIZE: 
Language is necessary but not suffcient. 

CERTAIN NATIONALITIES ARE MORE 
WILLING TO VISIT ENGLISH-ONLY SITES.+ 

WORLDWIDE 

TURKEY 

CHINA 

SPAIN 

GERMANY 

JAPAN 

RUSSIA 

BRAZIL 

FRANCE 
0% 20% 40% 60% 80% 100% 

FREQUENCY OF VISITS 
MOSTLY OR MORE FREQUENT VISITS LESS FREQUENT OR NEVER 

WHICH OF THE FOLLOWING 
BEST DESCRIBES THE CONTENT OF 
YOUR INTERNATIONAL WEBSITE 

WHAT AND WHERE TO TEST 

13% 

41% 

46% 

considerations of the relevant countries 

WHEN TO LOCALIZE: 

WHAT TO TEST 
Headlines 
Messages 
Offers (discounts, free, exclusive) 
Client testimonials, success stories 
Event registration 
Different assets (webinars, e-books, white papers, videos,
 case studies) 
Quotes, evaluations, assessments 

WHERE TO TEST 
Home page 
Facebook page 
Tweets 
Landing Pages 
Inside assets (like e-books, white papers, videos) 
Customer Login Screen 
Blog posts and sidebars 
Slideshows 

DON’T FORGET THE URL 

www.yourcompany.com/spanish 

OK 
www.yourcompany.com/espanol 

BETTER 
www.yourcompany.com/es-ES 

GREAT! 
Localization matters more with complex or more considered purchases. 

LOCALIZATION MATTERS MORE 
WITH COMPLEX OR EXPENSIVE 
PURCHASES. + 

FINANCIAL AND TRAVEL SERVICES BIG TICKET ITEMS LIKE ELECTRONICS AND AUTOMOBILES 

VERY IMPORTANT 
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PERSONAL CARE AND HOUSEHOLD PRODUCTS COMMODITIES LIKE MEDIA AND CONSUMABLES 

VERY IMPORTANT 

NOT APPLICABLE

 IMPORTANT 

NOT IMPORTANT 

33% 

25% 

36% 

5% 

VERY IMPORTANT 

NOT APPLICABLE

 IMPORTANT 

NOT IMPORTANT 

34% 

26% 

37% 

3% 

IT ALSO MATTER S WHEN LOOKING 
AT MARKETING CHANNELS. * SOCIAL MEDIA 

How do you prefer to EMAIL
receive product and 
promotional information? 

Brazil (11%) 
China (5%) 
South Korea (5%) Brazil (72%) 

TE
XT

/S
M

S South Korea (13%) 
Japan (12%) 
China (9%) 

DIRECT MAIL 

Australia (33%) 
Canada (32%) 
Germany (31%) 
US (30%) 

WWW.CROWNPEAK.COM SHARE THIS! 

* Global Online Shopping Survey, Pitney Bowes, October 2010 
+ Can't Read, Won’t Buy: Why Language Matters on Global Websites, Donald A. DePalma, Benjamin B. Sargent, and Renato S. Beninatto, September 2006 

https://www.facebook.com/sharer/sharer.php?u=http://www.crownpeak.com/resources/infographics/localization.aspx
http://twitter.com/home/?status=Im+checking+out +CrownPeak+info+on+website+localization+Get+your+copy+here+http://www.crownpeak.com/resources/infographics/localization.aspx+%23vlogging
http://www.linkedin.com/cws/share?url=http://www.crownpeak.com/resources/infographics/localization.aspx
www.yourcompany.com/es-ES
www.yourcompany.com/espanol
www.yourcompany.com/spanish

